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AD CAMPAIGNS GOALS
• Awareness:

– Brand Building

– No Call to Action (CTA) 

• Consideration:

– Webpage views

– Build Email List / Subscribers

– Download Free Book

• Conversion:

– Sell you book

– E-commerce 

– Download Free Book

Find Your 
Readers

Sell Your Book

Build 
Email 
List



ADD EXAMPLES OF AUDIENCE SIZES 
AND OPTIMAL SIZE
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AD SETS – AUDIENCE SELECTION
• Who are my readers?

– Book Genre

– Other Authors like me

– Other books like me

– Age

– Gender

– Hobbies / Interest

Women 
18-45

Men 25-
40

Mothers 
(Kids)

Kindle 
Fantasy

E
X
A
M
P
L
E
S



AD SETS – AUDIENCE SELECTION
• When creating an audience in Facebook you can narrow down your audience by including, 

excluding, and compounding criteria →

Example A: People who are interesting in Harry Potter AND Kindle AND eBooks AND JK Rowling

Example B: People who are interesting in Harry Potter OR Kindle OR eBooks OR JK Rowling

Example C: People who are interesting in Harry Potter AND Kindle EXCLUDE my email list

INCLUE AND/OR EXCLUDE CUSTOM 
AUD.



Build Email List

Women 18-45 –
Email List

Ad1

Ad2

Fantasy + Harry 
Potter + 13-40
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AD TYPES – TESTING / CONCEPT

PRO TIP:  Refresh your ad art so that 
your audience does not keep seeing the 
same ad over and over again. Check 
Frequency Metric: 1-3 times is optimal  

Images

Videos

Ripple Animation

Post Boost

Event Invitation

Giveaway / Contest



AD TYPES – IMAGE



AD TYPES – VIDEO






AD TYPES – RIPPLE ANIMATED

LINK

https://fb.me/1H2TQ192GJ1pPV7


AD TYPES – POST BOOST



AD TYPES – EVENT INVITATION



AD TYPES – GIVEAWAY / CONTEST



Build Email List

Women 18-45 –
Email List

Image of Book 1

Video Book Trailer

Fantasy + Harry 
Potter + 13-40

Image - DL Free 
Book

Image 2 

Contest/Giveaway
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O P T I M I Z I N G  
A D S  F O R  
C O N V E R S I O N



KISS

Copy

Art Design

Ad Types

Analyze the 
data

Ads that 
drive 

actions

Ads that 
resonate 

with 
audience



OPTIMIZING – WORD MATTER

suddenly

now

announcing

introducing

improvement amazing

sensational

remarkable

revolutionary

startling miracle

magic

offer

quick

easy wanted

challenge

compare

bargain

hurry



FA C E B O O K  A D  
M A N A G E R



FACEBOOK CAMPAIGN OPTIONS



AD FORMAT
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